
Serenia - The Palm

A Branding Identity Development Demonstration 



Serenia Residence - A Case Study

- Brand identity theme
 The reasoning behind them, our way of thinking, the beginnings of the approaches.

- Its evolution
 How the graphic designers have conceptualized each theme through a multistep process.

- Logo
 The final logo co-created by the theme.

- The design rationale 
 The combination of sense and sensibility that was involved in the identity.

- The semiotics of the identity
 The way each element of the identity including color and symbols shall be percieved.

- Adaptations to collateral
 A real-world application of the proposed identity.

- Examples of the campaign
 Select examples of how the campaign manifested itself.

Located at The Palm Jumeirah, Serenia Residences is Dubai Most Exclusive Beachfront Residence. 
Designed by the legendary Hazel Wong and developed by Palma Developments, Spark* studied 
and created the name of the project, the identity, the collateral and a global launch campaign over 
a cohesive six month exercise that resulted in close to Ninety percent  phase one sellouts in the opening 
month of the launch.  



Serenia - The Palm

She will surround you with much more than four walls

Serenia: Serenity + Nia (light)

Direction: RADIANCE



Serenia - The Palm

In this approach, we have made a conscious decision to highlight the fact that Serenia is 

a premium waterfront destination, that offers peace, tranquility and also the vibrance 

that today’s savvy investor seeks, when planning a home in Dubai. 

This aspect has been visually highlighted in a pictorial identity using elements that are 

symbolic of the Serenia lifestyle. 

The logo contains a graphic element, which can be used in isolation, much as seen in 

brand identities of the best practices we shared earlier on. 
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The SunCalm Waves

Earth Clouds

Inspirations of the Logo: The Obvious Starting Point

We first converted the four 
elements that are central to 
Serenia into their graphic 
equivalents.



Graphical Conversion

We then sketched the graphics 
to make them distinctly unique 
and customized to Serenia.
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Waves

Earth

WavesSun

Primary Graphical Evolution

STEP 1

STEP 3

STEP 2

Clouds

STEP  4

Having created each element 
of the graphics from the
inspirations, we then
combined them in a series of 
steps to try and create the 
Brand-Mark. 

This was done by taking the 
basic graphic symbol, and
modifying it to become a more 
artistic and symbolic pattern. 
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Serenia - The Palm
Inspirations of the Logo: The Secondary Symbolic Additions

Flower

Moments Breeze

Zen

We then let our creative 
minds flow and explored 
other, more subtle
representational imagery
that our primary inspirations 
led us to visualise.



Secondary Graphical Evolution

Breeze

Flower

Moments 12 Elements

STEP 1

STEP 3

STEP 2

Zen

STEP  4

Now, we created some more 
abstract patterns that included 
the wind, that cued time (using 
12 in the outer ring), that
suggested a flower, that cued 
breeze and added calm ripples.

Serenia - The Palm



Final Monochrome Logo

The logo uses layers of graphic 
elements to create the image 
of that we see. At first glance, 
we see the Sun, but it has 
been assembled in a way that 
it looks as much like a flower 
in bloom.

As we look closer, we notice 
drops of water in the center. 
These become waves as they 
radiate outwards. And the 
waves go up as clouds to form 
the sun.

Together, they represent
Serenia – with calm water, 
soothing flowing waves and 
tranquil clouds, all forming the 
brilliant light in full bloom.
The outer ring has 12 petals to 
signify the beautiful time 
owners will enjoy through
the day.

The font is elegant,
contemporary and simple to 
contrast with the complex 
graphic created.  

residences
SERENIA

the palm
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Semiotic Analysis - Elements

An analysis of the symbolic 
nature of the elements reveals 
that the logo will lead to the 
following advantages for brand 
Serenia:

• Instant affiliation among 
potential investors of brand 
Serenia

• Highlighting of key attributes 
of brand Serenia

• Elevated impression of the 
high-end premium offering that 
is brand Serenia

• Addition of marquee appeal to 
brand Serenia where just the 
usage of the graphics will give 
her a distinct high-end 
sophistication

•Added symbolism from the 
sun (light and warmth), the 
flower (happiness and life), the 
water (calmness and serenity) 
and the clouds (lightness and 
comfort) 
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Monochrome √  What About Color?

Let us take a moment to 
take in the color theory and 
see where Serenia lies.

Each quality has a 
representational color.

And if we choose the right 
color, the powers of that 
color get added to the 
brand.  

This chart elaborates.

* Sources: London School of 
Design, Parsons School of 
Design

Shade chosen 
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Final Color Logo
Agency Recommendation 
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The business card will be
premium white paper with a 
silk texture. The printing will 
be raised and foiled. 

Serenia - The Palm
Business Card 




















